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OVERVIEW 
This course introduces the fundamental concepts of product marketing, which includes the marketing of 

goods, services, and events.  Students will examine how trends, issues, global economic changes, and 

information technology influence buying habits.  Students will engage in marketing research, develop 

marketing strategies, and produce a marketing plan for a product of their choice. 

 

COURSE CONTENT 
Marketing Fundamentals 

The Marketing Mix 

Trends in Marketing 

The Marketing Plan 

 

OVERALL CURRICULUM EXPECTATIONS 
1. Marketing Fundamentals 

 

By the end of the course, students will: 

� describe the process by which goods and services are exchanged; 

� explain how marketing influences consumers and competition; 

� demonstrate an understanding of the importance of marketing research to a business and how 

information technology can be used to obtain and analyse marketing-related information; 

� analyse marketing strategies used by organizations in the not-for-profit sector; 

� compare the factors that influence marketing methods and activities in the global economy. 

 

2. The Marketing Mix 

 

By the end of the course, students will: 

� explain the stages of product development; 

� explain the factors involved in the pricing of goods, services, and events; 

� compare a variety of distribution strategies and the logistics associated with them; 

� demonstrate an understanding of the strategies involved in the promotion of goods, services, and 

events. 

 

3. Trends in Marketing 

By the end of the course, students will: 

� explain the effects of new information technologies on marketing strategies and consumer trends; 

� identify and describe various environmental, ethical, social, and legal issues that affect marketing 

activities; 

� demonstrate an understanding of the potential for participation in the global marketplace; 

� Summarize, on the basis of computer research, career pathways in marketing. 

 

4. The Marketing Plan 

By the end of the course, students will: 

� explain the process of developing a marketing plan; 



� develop a marketing plan for a good, service, or even; 

� analyse the uses of a marketing plan. 

 

 

LEARNING SKILLS 
The development of sound learning skills is essential to the success of our students. Teachers and students will 

work together to understand and further the development of student learning skills in the areas of initiative, 

work habits, organization, team work, and independent work. Teachers report on learning skills on the 

midterm and final report cards. 

 

ASSESSMENT METHODS 
A variety of teaching and learning strategies are used 

throughout this course including: 

� Classroom lessons 

� Collaborative and cooperative learning 

� Individual and group brainstorming 

� Student-teacher conferencing 

� Independent and collaborative research 

� Independent study and writing 

� Individual and group presentations 

� Reflective writing 

� Electronic communication - Web based learning     

 Please refer to the Lisgar Assessment and Evaluation Policy. 

 

EVALUATION 
 

 Course Work (70%) 

 
1. Application     25  % 

2. Knowledge/Understanding    30  % 

3. Communication     20  %   

4. Thinking/Inquiry/Problem Solving  25 % 

 

 Summative  (30%) 

 
Media Portfolio  15% 

 

Marketing Plan   15% 

Summative Due Date(s):       

 

 Exam (n/a) 

      

ATTENDANCE 

 

If you are absent from class, you are expected to catch up what you missed and complete any relevant 

homework. When you return to class, you must show your teacher an Absence Verification Form. 

 

If you know in advance that you will be absent for a test, please see your teacher before the scheduled test 

date to arrange an alternate time to write it.  

 



If you are unexpectedly absent for a valid reason on the day of a scheduled test, please let your teacher know 

why. When you return to class, remember to show an Absence Verification Form from your homeroom 

teacher and a note from your parents indicating that they are aware you missed the test. An unjustified 

absence for a test may result in a mark of zero. 

 

SUPPLEMENTARY NOTES 
 

 


